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Job Description
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T +44 (0)28 9037 1010
www.wearethefoundation.co.uk

We’re looking for a switched-on, creatively
ambitious, motivated and resourceful
brand designer to join our team.
The role in a nutshell
—
• You’ll be a designer working
collaboratively on projects with
a strong ability to develop
creative concepts.

• You care about the design details
and getting things super-tight.

• You’ll present ideas confidently
with clear rationale.

• You’re a great communicator
who is naturally inquisitive and
you enjoy discussing your own
work and the work of others.

• You’ll be working under the
guidance of our Head of Design.
• You’ll be responsible for delivering
exceptional creative as part of the
design team.

Your experience
—
• 3–5 years experience
at a reputable agency.
• Worked on large and small projects
with a healthy appetite for branding.
• Experience applying brands
digitally, spatially and in print.
• Experience of brand strategy.

Your skills
—
• You bring ambitious and inspiring
ideas at every opportunity.
• You have a natural ability for
developing initial concepts.
• You value a strong rationale at the
heart of your design.
• You care about type, crafting
logos and have an eye for beautiful
art-direction.

• You can organise your thinking
and ideas systematically — using
clear, methodical processes.

About The Foundation
—
• The Foundation has been creating
and developing market-leading brands
in the UK & Ireland for nearly 30 years.
Conceiving, building and evolving
brands to their full potential – creating
brands that engage and last.
The things that define us are:

• You are comfortable presenting
your work in a clear, confident and
engaging way.

We focus on why:
Getting under the surface of the challenge, so that we can add real value.

• You listen carefully and respond
positively to feedback.

We deliver wow:
Just doing the job isn’t enough.

• You’re a pro-active, positive
problem-solver.

We help others:
We think about how we can help
our clients, our colleagues, anyone
we encounter.

• You’re autonomous, happy working as
part of a team or working on your own.
• You’re a driver. You see what needs
tackling and you work hard to get
things done, helping our creative
processes to run like clock-work.
• You have a strong grasp of words
and grammar.
• Previous advertising
experience desirable.

Qualities important to us
—
• Ambition for yourself and the work.
• Integrity in everything you do.
• Open-minded and highly collaborative.
• You’re naturally inquisitive.

We look for better:
Standing still isn’t an option for us;
we work hard to keep improving

Details
—
• Applications close 12 Jan 2019.
• Salary subject to experience.
• Please email
rick@wearethefoundation.co.uk
with a covering note outlining why
you believe you are suitable for the
role and PDF work sample.
• Shortlisted applicants will be
invited for interview.

